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A brief description
about the Aathwa
Phera campaign
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About Aathwa Phera

Marriage is one of the most sacred bonds between two
people which they enter by taking the seven holy vows. But
it so often happens that many women are limited to the
roles of a wife, mother and care-taker post marriage; they
are the ones to give up on their dreams, aspirations &
careers for the sake of families.

Hindustan pledged to challenge the status quo and
promote every husband to take a vow of supporting his R ———
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And thus, Aathwa Phera
was conceptualized
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Campaign Journey

ABOUT AATHWA PHERA

o

HIGHLIGHTS

An overall summary of
the Aathwa Phera
campaign




High decibel 15 days +

presence across digital, print, radio
& on ground

Presence across

all digital assets

including FB, Twitter, Instagram &
a dedicated micro-site

The Campaign Story...
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f 1000+ Radio spots

at all Fever stations
in UP

N

Edit coverage for

8 days across
all editions

A ®)

o over /5 on-ground

touch-points across Lucknow,
kanpur & Agra
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Campaign Journey

Building intrigue about
the campaign

ABOUT AATHWA PHERA PRE LAUNCH PHASE
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Building Intrigue

by questioning the status quo...

... through a series of print ads
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Building Intrigue fecgeara
...combined with amplification on social platforms... &aa'r ?ﬁ &l Eﬁ 2

T 79T I 1T o v o

FB stories Web Banners
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Campaign Journey

PRE LAUNCH PHASE

LAUNCH & SUSTENANCE

Audience Outreach by deploying multiple
media platforms — Digital, Radio, Print &
OG
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Digital Heavy Promotion

...leading to massive video views across platforms...

Hindustan Athwa Phera m T "HToar /I ]
: U A9A FAT HAHR 6

Ji@faﬁéih&phgw RgRIELTaal RT : Ueb a9 FHH ARBR 1

AMnN+ views on YouTube 6Mn+ views on Facebook



Digital Heavy Promotion

...& creating buzz across Twitter

O

Peak position of #3 6k+ tweets

in India trends from 950+ users

#AthwaPhera most hash- Reach of 5.6MnN+

tagged word for over 6 hours within 12 hours just
on Twitter

No. of tweets

Top HashTags

#AthwaPhera

#KarwaChauth
#athwaphera
#Karvachauth
#Karwachauth
#Hindustan
#MahadBJP
#NoidaFilmCityExc..
#KarwaChauth2019

#KarvaChauth

Top tweets

0

6,000

0

India trends

6

#NoidaFilmCityExcavation

#AthwaPhera

6

#100YearsOfCommunistStruggle

%




Radio Amplification Bareily

! Aligarh _ 100 Radio Slots
...deploying strong engagement across key 100 Radio Slots -- RJ Mentions
locations... -- RJ Mentions
Agra - Gorakhpur
1000 radio slots and 200 Radio Slots e 200 Radio Slots
. 35 RJ Mentions X 200 Radio Slots -- RJ Mentions

100+ RJ mentions on P 35 RJ Mentions

_ 200 Radio Slots
FEVER FM building the campaign strength 35 RJ Mentions

by strength across:

Allahabad

200 Radio Slots
-- RJ Mentions
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75+ on ground

touch-points

across Lucknow,

Kanpur & Agra

On Ground Activations

...with multiple audience touch-points...

2lakh+ people

touched through
these activities

Activities included

Mall Engagement, Restaurant Activations & RWA Activations
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Edit Amplification

.amplified massively across key print locations...
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How the campaign managed to
drive engagement

THE IMPACT

LAUNCH & SUSTENANCE
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Reach

Overall campaign reach of over

24Mn: 28Mn+

impressions across social media

Twitter

#AathwaPhera trended at #3 position
with 6K+ tweets from 950+ users on

the day of Karwa Chauth

Output KPIs

(D)
AAA

Video Views

14Mn+ views on

the #AathwaPhera
video in just 15 days

Engagement

Direct engagement with 4lakh+
people via digital, print and on

ground activations
-
B

Restaurant & Mall

Activations

Directly reached over 2lakh people through 800+
tent cards and 6 mall activations across Lucknow,
Kanpur & Agra

Se===s)
‘El

Radio

over 20,000 engagements

through amplification across
Fever FM

mﬁl\ﬂﬁ

24 BWEN
RWA Ceremony

30 ceremonies across major RWAs of
Lucknow, Kanpur & Agra; promoting over

5,000 couples to take the Aathwa Phera
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Capturing Tremendous Reactions Across

—

Deepika Tiwari 3 . 1 ‘éi"“‘:';' Ismq" Jw'“*‘"‘";edh to badal rah
ot toany ity v T koW socieny Just fantastic and wonderful way to project ; 93‘” o Cl‘"lce‘;‘ ' "«‘!V'fp ; 0 De ‘:lhrakl
ia Chenging now daye:aad not only this thought of being a human being and not ;z: ez; s: ehm 'u;‘n lau:e pgodar:l Df]e I ko
husbands the whole family is cooperative.... a egoistic husband of a lady. Giving the best b;\“gh' i\oc - a;g ..Iyal . ahnla (:,92;, .
But | think after sometime automatically so expression of humaen behavious towards a :( l\k:'; m‘::s(t; .Aax{mogvyna“g.cleal \: n
called man ego...arrives WO DS DO fe uz:(al:;la 'f«:;’ha:«an Fera 'Vl’(:bhz na le -
May God grace all of us with this 8th ?ocause everything of life begins at our own o
omes

vachan.. OC
If ur better half stands with you literally | v
think life becomes much more easy to
SUW'V? X & Rajkumari Soni Rajkumari Soni
Especially if we have teenager kids... G Priyanka Singh =2 Heart touching video great vichaar bahut

Wow such a nice picture | think every khibsurat kash har husband aise soch Pate

couple should be like this, respect your 8th vachan very nice

wesk partner understand each other's
9 YT B BT O HEE O, FE 98 e 19 A T e feelings .adjustments, feel them they are

27, MG, 27 0 A A 1 7 2 =g ) AT special for you ,and say thanks for a being
a part of life then life will be happy happy

and happy o @ I trudy loved dis video this video s very much

fantastic thanks so much Hindustan for bringing dis
such type of campaignu all done a nice job.We aill

e Daya Verma do Aathwa Pherra after marriage
it frardt > So touching. Happiness tears in my eyes but . '
Best advertisement ever...it's 10/ husbands are changing if all husband )
touching...heads off to that person who think like this, there will be heave peace in
produce this Aid...it's lovely...if every every family
husband is like this...no girl will cry at the
time of marrige .... lovely @ Shobha Vivek
¥ It's a divine thought.. not all of them realise
-~ this.. the 8th vachan need not be taken
' o ' ﬂ Wow excellent first tirme | watch an ad with such durmg pheras. But all men should defmltely
o Just love it__. Heart touching 4 extternent. Brillant implement this 8th vachan.. this would

improve their relationships
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