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Campaign Journey 
A brief description 

about the Aathwa 

Phera campaign  

ABOUT AATHWA PHERA 



Marriage is one of the most sacred bonds between two 

people which they enter by taking the seven holy vows. But 

it so often happens that many women are limited to the 

roles of a wife, mother and care-taker post marriage; they 

are the ones to give up on their dreams, aspirations & 

careers for the sake of families.  

 

Hindustan pledged to challenge the status quo and 

promote every husband to take a vow of supporting his 

wife and ensuring her equal status in marriage. 

And thus, Aathwa Phera 
was conceptualized 

About Aathwa Phera 



HIGHLIGHTS 

An overall summary of 

the Aathwa Phera 

campaign 

Campaign Journey 



The Campaign Story… 

Presence across  

all digital assets  
including FB, Twitter, Instagram & 

a dedicated micro-site 

Edit coverage for  

8 days across  

all editions 

Over 75 on-ground 
touch-points across Lucknow, 

kanpur & Agra 

1000+ Radio spots 

at all Fever stations  

in UP 

High decibel 15 days + 
presence across digital, print, radio 

& on ground 



PRE LAUNCH PHASE 

Campaign Journey 

Building intrigue about 

the campaign   



Building Intrigue 
by questioning the status quo…  

… through a series of print ads 



Building Intrigue  
…combined with amplification on social platforms…  

Web Banners 

 

FB stories 

 



Building Intrigue  
…and a video snippet to engage the audience 



LAUNCH & SUSTENANCE 

Campaign Journey 

Audience Outreach by deploying multiple 

media platforms – Digital, Radio, Print & 

OG   



Digital Heavy Promotion  
…leading to massive video views across platforms…  

4Mn+ views on YouTube 6Mn+ views on Facebook 



Digital Heavy Promotion  
…& creating buzz across Twitter 

Top tweets  

Reach of 5.6Mn+ 
within 12 hours  just 

on Twitter 

Peak position of #3 
in India trends 

 6k+ tweets 
from 950+ users  

 #AthwaPhera most hash-

tagged word for over 6 hours  

No. of tweets  



Lucknow 
200 Radio Slots 

35 RJ Mentions 

Gorakhpur 
200 Radio Slots 

-- RJ Mentions 

Allahabad 
200 Radio Slots 

-- RJ Mentions 

Bareilly 
100 Radio Slots 

-- RJ Mentions 

Agra 
200 Radio Slots 

35 RJ Mentions 

Aligarh 
100 Radio Slots 

-- RJ Mentions 

Kanpur 
200 Radio Slots 

35 RJ Mentions 

1000 radio slots and 

100+ RJ mentions on 

FEVER FM building the campaign strength 

by strength across: 

Radio Amplification 
…deploying strong engagement across key 

locations… 



On Ground Activations 
…with multiple audience touch-points…  

Activities included 
Mall Engagement, Restaurant Activations & RWA Activations 

75+ on ground 
touch-points 

across Lucknow, 

Kanpur & Agra 

2lakh+ people  
touched through 

these activities 



Event 
Coverage  

Edit Amplification 
…amplified massively across key print locations… 



THE IMPACT 

Campaign Journey 

How the campaign managed to 

drive engagement 



Output KPIs 

Reach 
Overall campaign reach of over 

24Mn; 28Mn+ 
impressions across social media 

Video Views 
14Mn+ views on 

the #AathwaPhera 

video in just 15 days 

Engagement 
Direct engagement with 4lakh+ 

people via digital, print and on 

ground activations 

Radio 
 Over 20,000 engagements 

through amplification across 

Fever FM 

RWA Ceremony 
30 ceremonies across major RWAs of 

Lucknow, Kanpur & Agra; promoting over 

5,000 couples to take the Aathwa Phera 

Restaurant & Mall 

Activations 
Directly reached over 2lakh people through 800+ 

tent cards and 6 mall activations across Lucknow, 

Kanpur & Agra 

Twitter 
 #AathwaPhera trended at #3 position 

with 6k+ tweets from 950+ users on 

the day of Karwa Chauth 



Capturing Tremendous Reactions Across 



THANK YOU! 


