
AN OPPORTUNITY 

CREATED 

FOR  



REVENUE GENERATION 



GREATER VIEWERSHIP



IMPROVE CONSUMER EXPERIENCE



WHICH ULTIMATELY RESULT IN 

GREATER SALIENCE



The idea was to expand the franchise of the 

channel’s popular entertainment show Saas

Bahu Aur Devrani – this would allow for 

leveraging of the show’s existing equity while 

building incremental affinity for the show and 

the brand through this fresh initiative.

IDEA



To develop a brand IP which would 

create opportunities for greater 

viewership, Increase efficiency & 

revenue generation with the help of a 

multi-phased, high decibel campaign 

that ensured a successful launch 

OBJECTIVE 



A HIGHLY ENGAGING 

CAMPAIGN 
To improve media products & services 



MASSIVE TV CAMPAIGN 

ACROSS ENTIRE NEWS18 

HSM CHANNELS 

PROMOS, L BANDS, ANCHOR MENTIONS WERE 

DEPLOYED AT HIGH FREQUENCY
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PROMO 

Nominee Promos 

L-Bands/Astons

1

2

3

Please click to play



Promo 

NOMINEE PROMOS 

L-Bands/Astons

1

2

3

Please click to play



Promo 

Nominee Promos 

L-BANDS/ASTONS

1

2

3



EXTENSIVE PRINT 

CAMPAIGN 

DAINIK BHASKAR

65 EDITION



EXTENSIVE PRINT 

CAMPAIGN 

HINDI HINDUSTAN 

19 EDITIONS; 

READERSHIP -5.29 CROROS 

CIRCULATION – 20 LAKHS
*Source: TR-IRS
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OUTDOOR CAMPAIGN 
PROMINENT LOCATIONS IN 

MUMBAI & GURGAON 
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RADIO CAMPAIGN 

LEADING RADIO 

STATIONS IN MUMBAI 



RADIO MIRCHI 

& 

FEVER FM 



PR CAMPAIGN 



50+ IMPRESSIONS INCLUDING PRINT & ONLINE 
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Telly Tweets- One of 

the largest entertainment 

accounts on YouTube with a 

subscriber base of over 1.38 

million people. 

The video has already garnered 

over 1 Million 

views
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FilmiBeat: over 2.6 

million subscribers
One of the top multi-

language entertainment 

portal with daily updates on 

movies and television 

industry. 
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Boldsky: over 2.7 million 

subscribers

Jasus: over 980K subscribers

Inside News: over 460K subscribers
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GLIPMSES OF ONLINE EVENT COVERAGE OF 

STARDOM AWARDS



ON GROUND EXECUTION 
The event itself was the properties biggest endorsement with 

over a 150+ stars in attendance



SUPERSTARS OF TV ENTERTINMENT 

INDUSTRIES 
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THE MOST 

ELECTRIFYING PERFORMANCES



CAMPAIGN RESULT 
As the campaign came to an end, it become apparent that a new Star had 

well and truly been born. This was a highly efficient campaign which 

delivered great impact on a limited budget



Stardom Awards garnered a 

cumulative reach close to 

10 MILLION VIEWERS 

across News18 channels

TV Source: BARC, Cumulative Reach, 2+, All Days, All India



Cumulative Social media 

campaign leads to 

1.5 MILLION VIEWS 



Digital campaign leads to 

2 MILLION 

IMPRESSIONS 



BUZZ
created by the biggest TV stars
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37A STARRY JOURNEY BEGINS…


