


Serving passionate fans with 
content that inspires, informs 
and entertains across genres.

#1 FACTUAL 
ENTERTAINMENT 
CHANNEL OF 
INDIA



DISCOVERY, one of the most established & 
trusted brands in the media world…

…has a life changing impact on millions of viewers in India. 

Our viewers continue to fuel our passion to relentlessly push the boundaries of factual 
entertainment and uncover the  finest stories.



Discovery endeavours to tell stories that makes you learn more about your

world, opens new worlds & become the road that bridges audience curiosity

around topics, passion points, people, places etc. to making them more

knowledgeable with trustworthy insights.

Discovery represents stories of humans’ progress & their survival against all

odds.

Discovery aims to create the most relevant and talk worthy content to enable a

positive conversation amongst our audience.

BRAND POSITIONING



OUR CHALLENGE

With the plethora of content players in 
India, we need to re-imagine Discovery 
in a new light with a clutter breaking and 
innovative platform for the Consumer.

We are the pioneers in real life 
entertainment and hence the need to 
break the rules and put a disrupter to 
the consumer. 

AS A PIONEER – WE NEED TO REIMAGINE. 



OUR APPROACH

We define the category with our global heavy weight in SURVIVAL with an 
association that cuts across the mass audience in-sync with our channel strategy 

to create the 

Bigger, Bolder and Better move. 



“Presenting the biggest TV EVENT of the 
DECADE” 



Bringing together two of the biggest global icons in a 
“once-in-a-lifetime show” .

A GLOBAL PREMIERE ACROSS 167+ COUNTRIES  



Bear Grylls
Naturalist |  Survivalist | Thrill seeker

✓ Known worldwide as one of the most-
recognized faces of survival and 
outdoor adventure.

✓ Tackles extreme challenges and 
navigates through remote locations 
around the world, sharing invaluable 
survival strategies along the way.

✓ Conquered Mt. Everest at the age of 23 
and made it into the Guinness book of 
records.



PM Narendra Modi
Dynamic | Dedicated | Determined

✓ An embodiment of courage, compassion and 
conviction on whom the nation has bestowed 
its mandate, trusting that he will rejuvenate 
India and make it a bright beacon to the 
world. 

✓ Narendra Modi reflects the aspiration and 
hope of over a billion Indians, leading our 
country in every aspect.

✓ Honored with UN's highest environmental 
honour 'Champions of The Earth Award’ for 
his actions that have made transformative, 
positive impact on the environment. 



• Prime Minister Modi is an inspiration to 
Modern India.

• He cuts across all masses and connects 
across all age groups and sections of the 
society.

• An inspiration and a youth icon.
• Hence a face that appeals to the masses. 

CONSUMER CONNECT

• Bear Grylls the only global face in India to 
gain so much relevance.

• Known to be the extreme survivalist. 



Witness this remarkable journey
where Prime Minister of India will 

trek through the wilderness of 
Indian Jungle with naturalist, 

survivalist and all-around thrill 
seeker Bear Grylls.

MAN vs WILD with Bear Grylls & 
PM Modi

Premiered on 12th Aug| Monday 
9pm



To make Discovery as the most talk worthy, buzzworthy & culturally relevant brand of the 
season.

To reach out to PAN India audience and establish Discovery as the must have channel for its 
brand promise which is unmatchable.

TASK AT HAND



ROLL OUT STRATEGY

DIGITAL:
• Bear Grylls tweets  the arrival of the show.
• PM retweets the announcement. 
• Discovery announces  show launch on Digital 

assets. 

ON AIR:
• Master Promo + All secondary elements 

activated

PR:
• Discovery India announces Man vs Wild with 

PM Modi.

TRADE:
• Announcement mailer released across trade 

portals to garner eye balls. 

DIGITAL:
• Reaction videos by Celebrities
• Vox-pop video -Public reaction & 

message for PM Modi
• Launch of Website  where fans can 

share their message to PM Modi

PR:
• Issued 3 mins excerpts from the show 

for electronic media
• Press Release Issued with the Print 

media
• ANI exclusive interview with Bear Grylls 

Exclusive Times of India interviews with 
bear Gyrlls

• Select interviews of Bear Grylls

DIGITAL:
• Discovery India tweets tagging PM Modi & BG
• Bear Grylls and PM Modi retweet the same
• Celebrities tweeting on the day of premiere 

for impact (Wishlist shared with PMO)
• Exclusive sneak peek  video on Youtube

PR:
• Press Release Issued with the Print media

PRINT:
• Front page Print insertion promoting TX in 

Target markets - Mumbai, Delhi, Rest of 
Maharashtra, UP, MP, Gujarat, Chennai, 
Bangalore

OOH & TRADE:
• 10 days OOH plans in Mumbai, Delhi & 

Bangalore. 
• Mailers across trade portals

Outside Network TV Plan :
• Outside Network News Genre TV plan 

through 3 min video + FCT 

Announcement

Period: 29th July

Pre Launch

30th July to 2nd Aug

Launch

3rd to 12th Aug



PHASE 1
Announcement
29th July



THE ANNOUNCEMENT THAT GOT THE WORLD BUZZING





THE MOST VIEWED PROMO 



100+ ENGLISH AND REGIONAL ELECTRONIC CHANNELS 
TAKING US VIRAL 



Business StandardThe Times of India

The Hindustan 
Times 

The Hindu 

Dainik Jagran

Punjab Kesari

Amar Ujala

The Telegraph The 
Business 
Standard 
Hindi 

Lokmat

Garnering unprecedented attention across media in India and worldwide



TWEETS FROM NEWS CHANNELS & POLITICAL ENGINES 
GOING VIRAL 



PHASE 2:
Pre-launch
30th July to 2nd August



VOXPOP GARNERS OVER 1.5 MN VIDEO VIEWS



CREATING A PLATFORM TO ENGAGE WITH THE FANS

It is extremely gratifying to see your 
unprecedented efforts in tiger 
conservation pay off. Kudos !

Name – Malina Ghosh

Email Id - malinaghosh11@yahoo.in

Lots of adventures, lots of thrills. I hope 
you enjoyed your most precious time with 
nature.

Name - Shakti Srivastava

Email Id - prototypesrivastava@gmail.com

So damn happy to see both the icon 
together on TV. Hope people will know the 
importance of wildlife.

Name - Rudraksh Sharma

Email id - rudraksh.20sharma@gmail.com

204.6K Website Visits 
435 K+ Page Views
1080 Messages to PM Modi

FEW FANS WISHES TO THE PM

mailto:malinaghosh11@yahoo.in
mailto:prototypesrivastava@gmail.com
mailto:rudraksh.20sharma@gmail.com


THE CAMPAIGN THAT GOT BOLLYWOOD REACTIONS

Total Views:  775 K+
Total Reach: 300 K+

Total Impressions: 18.2 Mn
Total Engagement:  18.2 K+



More than 1000 Indian and Global print + Online media outlets covering us 



Global print + Online media covergae



Interviews with Bear carried across all wired networks 



EXCLUSIVE SNEAK PEEK VIDEO GARNERED OVER 24 
MN VIEWS ON YT



31



PHASE 3:
Launch
3rd August To 12th August



THE MOST AWAITED PREMIERE DAY



TALKING TO MASSES THROUGH HIGH IMPACT PRINT
Targeting Top publications with highest readership across market



HIGH IMPACT REMINDER FORMATS ACROSS TRADE 
METROS

A 10 day OOH plan in Mumbai, Delhi & Bangalore 
targeting eyeballs to create impact for trade. 

A Mix of large format Billboards, Gantry’s, Unipole’s
and Mall facades. 



PUSH INITIATIVES ACROSS OTT PLATFORMS



CELEBRITES ENGAGING MASSES FURTHER



PRESS

Business Standard

Punjab Kesari

Hindustan Times

Hindustan



ONLINE



WORLDS MOST TRENDED– 12th AUGUST 



DISCOVERY’S 
NEW MILESTONE









WITH AN UNBEATABLE 360 DEGREE MARKETING 
APPROACH, WE CREATED A MILESTONE 

In the infotainment genre- highest Rated Show EVER

Premiere Episode 1.74 TVR with a Reach of 6.1 Mn and TSV of 29 Min 

Episode on the Network had the highest viewership across genres surpassing Star 
Plus and Zee.

Discovery Channel had a 93% channel share in infotainment at the same slot. 

Discovery beats its own records and sets a new benchmark for competition: 22 
million Weekly impressions 

2.

3.

4.

5.

1.

Source-BARC Week 33,  12th August 2019 ,9pm -10pm, AA 15+AB, India Urban



HIGHEST REVENUE DRIVER IN THE INDUSTRY

17 advertisers on board including 12 
Sponsors & 5 Spot Buys. 

Sponsorship Client

Co - Presenting Havells

Co - Presenting IOCL

Co - Powered By Policy Bazaar

Co - Powered By Vini

Co - Powered By Pharmeasy

Co - Powered By Byju

Associate Kirloskar

Associate Bajaj

Associate OLX

Associate Renault

Associate Lenovo

Associate Sleepwell

Spot Buy Abbott

Spot Buy Bata

Spot Buy Dailyhunt

Spot Buy Prataap Snacks

Spot Buy Goldie Masale



Thank You!


