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Overview 

 The print industry constantly faces 2 challenges: 

• How to keep readers engaged 

• How to ensure good response for advertisers 
 

 Initiatives in the past were undertaken to counter these problems, however no 

large scale initiative had been done  
 

 Hindustan devised an initiative wherein: 

• Readers were offered rewards for finding a specific ad in the newspaper.  

• On getting the right answer the reader had an opportunity to win daily, weekly, 

monthly prizes including Mega prizes such as high end laptops and a brand new 

car! 
 

 This kept the readers engaged and also ensured eyeballs for the ads.  



Objective 
• A 2 pronged objective was carved for the contest: 

• Get the readers engaged with our newspaper on daily basis 

• Get more eyeballs for the ads/advertiser 

 

• The contest was designed to ensure the following : 

• Be engaging enough to entice everyone to participate 

• Be simple enough so that participating in it is not cumbersome 

• Encourage readers to scan through the entire paper and as many ads as possible – 
which they may have otherwise missed or just skimmed through 

 

 



Strategy & Concept 
• The Ad operations teams across all locations and 

editions would randomly select an ad and 
placed a strip with a STAR and campaign copy on 
top of it 
 

• The strip text translates to “Read everyday – win 
everyday” 
 

• Readers were supposed to find this ad with the 
strip on it in the newspaper 
 

• Once located, readers were to send an SMS with 
the brand name, their name and their city name 
 

• There was no restriction on minimum number of 
days to participate for being eligible to win a 
prize including high end laptops, and a bumper 
prize i.e. the car 



• For a month long campaign, there were more than 9000 prizes to 
be won! 
• ~135 daily prizes (total 5K) 

• ~650 weekly prizes (Total ~4K) 

• 285 monthly prizes 

Core Concept 

• 4 mega prizes (laptops) 

• 1 bumper prize (Car) 

Samples of ADs released announcing Daily & Weekly 
winners 



 In 38 days, we received more than 0.5 Mn responses 

This translated into more than 13,000 responses daily 
 

 Improved probability of an ad getting not just getting noticed by 13,000 people 

but brand being mentioned by them in a SMS 

Clients, after seeing an increased response to their ads; started paying an 

additional price-premium to have the Tag/Star placed on their ad  

 

We further built the opportunity by commanding an additional 10% 

premium for ads with the campaign text and star on it- that too on non-

premium advertising pages 
  

 In terms of reader engagement, noticed a significant movement in our ToM 

awareness by +8 points & NPS by +6 points (Net Promoter Score – a stringent 

internal measure of Brand + Product performance) scores in multiple locations 

Results 



Print ads 

Read Daily – Win daily launch Ad 



Print ad sample – Daily prize ad 



Print ad sample – Weekly prize ad 



Print ad sample – Mega draw ad 



Sample ads with Tags 


