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SUMMARY  

 

With the introduction of webcomics1, moneycontrol has displayed out-of-the box thinking that has paid 

rich dividends yet again. Known as the market leader in the business genre, they have maintained the 

quality and volume of path-breaking content that they are revered for. They have given the audience a 

new way to consume content, one that is innovative, intriguing and informative. With the successful 

execution of these web comics, moneycontrol has now made reading something to look forward to.  

With a series of webcomics on a host of interesting topics of national and international interest, they 

have managed to reach out to a wider set of audience. The success of these web comics can be 

attributed to the evolving reading habits in the digital age. Consumers today, on-the-move, only glance 

through headlines and prefer to read in-depth articles at their convenience. By trusting the power a 

picture possesses in conveying a message, these graphic novels are easy-to-consume and less time 

intensive. This has been a breath of fresh air for those who want to access information, as graphic 

novels haven’t been prevalent in the finance space. Thereby perfectly encapsulating the brand ethos of 

disseminating news and information of the highest quality and utmost relevance to the reader.  

 

STRATEGY AND ITS EXECUTION 

With comics being predominantly youth-oriented, a large portion of the targeted readers belongs to 

the millennial age group of 18-24. Moneycontrol has been able to strategically target this demographic 

and offer them engrossing information in an engaging format that fresh in the finance domain. The 

success of these web comics can be attributed to how moneycontrol has been able to feel the pulse of 

its readers and engage them via current stories, involving personalities and organisations in a fascinating 

manner.  

Be it any innovative property, what remains forever constant with moneycontrol is the audience always 

being kept at the core, leading to the medium appealing to the younger consumers in a manner not 

seen before. With an increase in page views and a surge in the time spent reading these comics, 

moneycontrol has once again delivered a valuable proposition it can be proud of.  

 

 

                                                             
1 https://www.moneycontrol.com/news/tags/webcomic.html  
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CONTENT 

 

What the platform has efficiently achieved is keeping the viewer abreast of the latest financial and 

business news. Through these series of web comics, moneycontrol has extensively covered a wide range 

of interesting topics on Amul, Netflix, NIRMA, in addition with stories on the CEOs of various companies 

– Indra Nooyi, Kishore Biyani and Aditya Ghosh. In addition to that, they also covered mergers and 

acquisition stories such as the Flipkart and Walmart deal, as well as the controversial Facebook- 

Cambridge Analytica scandal. A highly-popular web comic was the edition on the Six-Sigma rated 

Mumbai Dabbawalas, who are now a Harvard case study. When it comes to comics, there is no name 

bigger than the Marvel’s Stan Lee. Moneycontrol paid tribute to the legend by covering his story in one 

of their webcomics as well. Their edition on Elon Musk was even mentioned in the Tesla news section of 

Evannex2 and Insideevs3, while their piece on Amul was liked by the official Twitter handle of Amul. 

These current and trending topics covered in such a novel manner have only lead to their audience 

widening. This has been the perfect amalgamation of the reader getting the information they wanted, in 

a way that they now enjoy, along with authentic content being disseminated on a frequent basis.  

 

IMPACT & OUTCOME 

The rising popularity received by moneycontrol’s graphic novels is an outstanding reflection of how the 

platform continues to improve the amount and quality of information that their readers receive. Their 

14 web comics, released till date, have garnered a readership of 31,438 unique readers and an 

unprecedented 757,976 page views and counting. Despite graphic novels enjoying an immense fan 

following across the world amongst avid comic readers, seeing a business platform successfully 

implement them as a medium is a completely new concept. Such a move is testament to the fact that 

moneycontrol realises the pertinence of innovation, knowing that there are dividends to be earned.  

Once again, moneycontrol has provided yet another engaging outlet of information that was never 

reached out to before. This surge in viewership reflects highly of this team that has consistently 

delivered content in a manner that is simple, informative and helps the reader make an informed 

decision.  

  

                                                             
2 https://evannex.com/blogs/news/the-curious-case-of-elon-musk 
3 https://insideevs.com/tesla-spacex-elon-musk-serial-entreprenuer/  
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Annexure 

Webcomic: Elon Musk — The real-life Tony Stark and the face of Tesla, SpaceX and Paypal 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 

 

 

 


