
One year into the launch of the channel, 

Sony BBC Earth was set to premiere BBC’s masterpiece

BLUE PLANET  I I  



M A I N  E N T R Y  A V

VIDEO: 
https://drive.google.com/open?id=12asqRbQBev2ZB097fp2tXOJvJ2fxv1Q9



4YEARS

FILMED OVER 

39COUNTRIES

ACROSS 

8KMS

GOING AS DEEP AS 125
EXPEDITIONS

A  M A S T E R P I E C E

THE GRANDEST VISUAL 

SPECTACLE

THAT’S REVOLUTIONIZED THE 

WORLD

PRESENTED BY THE 
GODFATHER OF STORYTELLING

SIR DAVID ATTENBOROUGH

MUSIC BY THE LEGENDARY

HANS ZIMMER 



OUR OBJECTIVE

Amplify brand awareness

Create awareness and mass appeal for this masterpiece series

CHALLENGES:

Create mass awareness for the series with very limited budgets. 

Standout launch in an extremely cluttered category. 



OUR STRATEGY

It’s our endeavour to create experiences that bring alive our promise of 

‘ feel alive’ across all touchpoints. 

And this epic show was a perfect platform to create a Grand Cinematic 

Experience. We believed it called for the big screen!

WITH THIS IDEA, WE DID SOMETHING UNPRECEDENTED, 

NOT ONLY IN THE CATEGORY, BUT ALSO IN THE INDUSTRY.



OUR BIG IDEA!

We tapped into what Indian are most passionate about – MOVIES. 

Instead of using the traditional media, we turned marketing on its head. 

FOR THE FIRST TIME IN INDIA,

WE MADE A MOVIE OUT OF THE 7-PART SERIES

RELEASED IN THE THEATRES

WITH INDIA’S LEADING CINEMA CHAIN



A  S T R A T E G I C  &  N O N - C O M M E R C I A L

A L L I A N C E  W I T H

22
CITIES

48
THEATRES

RELEASED IN ENGLISH & HINDI

4
WEEKS

The theatrical release was planned in a manner that 

‘Blue Planet II’ became the talk of the town 

by the time it premiered on Sony BBC Earth.



W E  B R O K E  T H E  T R A I L E R  I N  C I N E M A S ,  

I N  T H E  R E L E A S E  W E E K  O F  T H E  B L O C K B U S T E R  M O V I E - A V E N G E R S .

A N D  T H E  G L I M P S E  WA S  E N O U G H  T O  G E T  E V E R Y O N E  T A L K I N G !

350+
S C R E E N S

4
W E E K S

https://drive.google.com/open?id=1iKTLPJL0Z6zt3kFV1pVHxpWoOBRI0FFK

VIDEO



S O C I A L  M E D I A  W A S  B U Z Z I N G  W I T H

C E L E B R I T Y  C H A T T E R !



A N D  W E  W E N T  A L L  O U T  

T O  T A K E  I T  S E V E R A L  N O T C H E S  U P  A N D

G E T  A L L  E Y E S  O N  T H E  T R A I L E R  

A N  E X T E N S I VE  I N L F U E N C E R

O U T R E A C H

500
INFLUENCERS

A N D  T R I G G E R E D  

C O N VE R S A T I O N S

I N  C O M M U N I T I E S

A TARGETED APPROACH

COVERING ALL GENRES

~800
COMMUNITIES



#BLUEPLANET2TRAILER

TRENDED IN TOP 2 ,ON TWITTER  FOR 4  HOURS 

ON THE DAY OF THE TRAILER RELEASE



FOR THE FIRST TIME IN INDIA, 

WE ROLLED THE BLUE CARPET FOR A STAR-STUDDED PREMIERE, 

WE REACHED OUT TO THE WHO’S WHO OF THE B TOWN, APPEALING TO THEIR LOVE FOR THE OCEANS. 
OVER A 100 CELEBS ATTENDED THE EVENT, WITH NO COMMERCIALS INVOLVED. 

THE WHO’S WHO WERE ON THE BLUE CARPET, ROOTING FOR BLUE PLANET II



SUSHANT SINGH

PRAHLAD KAKKAD

SUMEET VYAS
RAHUL BOSE

SOHA ALI KHAN KABIR BEDI

ANUSHKA MANCHANDA

MINI MATHUR & KONKANA SEN

KALKI COECHLIN

MALIKA DUA

VINAY PATHAK



SONALI KULKARNI

ASHWIN MUSHRAN

ZAYED KHAN

NAVEEN

PREETI JHANGIANI

ARJUN RAMPAL

PARVEEN DABBAS 

ANUP SONI 

MAANVI GAGROO

KAVIN DAVE



IQBAL KHAN GURMEET CHAUDHARI & DEBINA KEITH & ROCHELLE 

KARAN V GROVER & 

POPPY JABBALC

HIMANSHU KOHLI 

TINA DUTTA  

ASHISH SHARMA  

ABHINAV SHUKLA & RUBINA 

DILAIK

ANANT MAHADEVAN  



KARAN MEHRA & NISHA RAWAL   

KRISHNA BHARADWAJKARANVIR BOHRA & TJ SIDHU

PANKAJ BERRY
TANISHA MUKHERJEE



AND IT BECAME THE TALK OF THE TOWN!

CELEBS PROMOTED IT AS 

THE MUST-WATCH CINEMATIC EXPERIENCE



https://drive.google.com/open?id=1NwQ9NF2NPdJUs8oi-Hu5ZhuUu-sVhOp2

VIDEO





WE USED THE MEDIA MIGHT OF PVR TO PAINT  THE  TOWN BLUE



THE STAGE WAS SET

A N D  A M I D S T  A L L  T H E  B U I L D I N G  E X C I T E M E N T ,

T H E  B I G G E S T  A D V E N T U R E  O F  T H E  Y E A R ,  

T H E  B I G G E S T  S U M M E R  B L O C K B U S T E R ,  

T H E  U N M I S S A B LE  C I N E M A T I C  E X P E R I E N C E

RELEASED ON 18TH MAY



AND IT WAS NOTHING SHORT OF 

A BIG BLOCKBUSTER RELEASE!



WE CHARMED THE CINEMA-GOERS WITH 

UNIQUE ‘THEATRE ETIQUETTE’  VIDEOS

INSPIRED BY BLUE PLANET I I

https://drive.google.com/open?id=1vtL2yDTZ
Nfb1aaJ8AsnJRMyU6L9Oh1kI

https://drive.google.com/open?id=1V9v7ZGP9YgD
70d3_SlLTDUXcDfvnjFay

VIDEO: VIDEO:



ON SOCIAL  MEDIA

WE  S H A R E D  S O M E  M I N D - B L O WI N G  S T O R I E S  F R O M  T H E  F I L M  –

G I V I N G  V I E WE R S  A  G L I M P S E  O F  W H A T  T O  E X P E C T  A N D  

K I C K I N G  U P  T H E  E X C I T E M E N T  



F R O M  N E V E R - H E A R D - B E F O R E  F A C T S  
T O  

F U N ,  E N G A G I N G  C O N T E S T S  A N D  P O L L S

T O  U S I N G  C E L E B  R E V I E W S  T O  U R G E  
P E O P L E  T O  G O  W A T C H  T H E  M O V I E

https://drive.google.com/open?id=1qFki4EWkJHX79kEyyylB-
LszHOXxMGTz

VIDEO:



CONSUMER CONTEST 

WENT ALL OUT WITH PROMOTIONS

3LAKH+ 
REACH 4.3LAKH+ 

ENGAGEMENT



AND                        JOINED IN AS WELL,TO KICK UP THE BUZZ!

R A N

A  W E E K  L O N G

C O N S U M E R  C O N T E S T 700+ 
ENTRIES 1.5LAKH + 

IMPRESSIONS



RAVE REVIEWS WERE POURING IN FROM 

EVERYWHERE





CONSUMER REVIEWS



THE STORY WAS NO DIFFERENT WHEN I T  CAME TO THE CRIT ICS

BLUE  PLANET  I I  WAS MAKING HEADLINES  

FROM THE  WORD GO!

H I N D U S T A N  T I M E S

“ B l u e  P l a n e t  I I  i s  b o l d ,  

m a j e s t i c ,  m e n a c i n g . ”

B U S I N E S S  S T A N D A R D

“ A  m a j e s t i c ,  m e s m e r i z i n g

E x p e r i e n c e . ”

D N A

“ M u s t  w a t c h  T V  t h a t  w i l l  

s p e l l - b i n d  y o u r  s e n s e s . ”

D E C C A N  H E R A L D

“ B l u e  P l a n e t  I I  i s  t h e  n e e d  

o f  t h e  h o u r . ”

N E W  I N D I A N  E X P R E S S  

“ S e a  i t  t o  b e l i e v e  i t . ”

S A K A L  T I M E S  

“ M y s t e r i o u s ,  d a n g e r o u s ,  

b e a u t i f u l  a n d  f u l l  o f  

s u r p r i s e s . ”
P I O N E E R

“ S u c h  a  d o c u - f i l m  s h o u l d  g o  h o u s e f o l d b e c a u s e  o f  t h e  

h i g h  k n o w l e d g e  q u o t i e n t  t h a t  i s  s t u n n i n g l y  u n f o l d e d . ”



REVIEWS ON BIG NEW CHANNELS 

AND FROM EMINENT CRITICS







THE  PAN INDIA THEATRICAL RELEASE OF BLUE  PLANET  I I  

A TELEVIS ION SER IES ,

WAS NOT ONLY

UNPRECEDENTED 
IN THE HISTORY OF INDIAN TELEVIS ION

BUT ALSO, A MASSIVE SUCCESS!   



THE MOVIE LED THE VIEWERS TO WATCH THE ENTIRE 

SERIES ON THE CHANNEL



THERE COULDN’T HAVE BEEN

A GRANDER LAUNCHPAD FOR THE 

TV PREMIERE OF THE SERIES 

ON

ON 29 TH JUNE, 2018



W E  T O O K  I T  O N L Y  H I G H E R  F R O M  T H E R E !

P R O M O T I O N S  F O R  T V  P R E M I E R E

K I C K E D  I N  A C R O S S  A L L  P L A T F O R M S  

ON-AIR 
HOME & CROSS 

TRADE 
EMAILERS

UNIQUE ON-GROUND ASSOCIATIONS

SOCIAL 

MEDIA 
HOME & CROSS 



A  C A P T I V A T I N G  A N D  C O M P E L L I N G  P R O M O T I O N A L  V I D E O

https://drive.google.com/open?id=1prWApbOQ-RhKSpn9aSDoRIl7OxFanAIy

VIDEO:

W E  B U I L T  C O N V E R S A T I ON S  A B O U T  B L U E  P L A N E T  I I  
B Y  U S I N G  T H E  M I N D - B L O W I N G  S T O R I E S  

A N D  E S T A B L I S H I N G  A N  E M O T I O N A L  C O N N E C T  



‘Machli Jal ki rani hai’ has been an

educational song for children in India

for decades, and is very extremely

popular among the masses.

We recrafted the lyrics of the rhyme to

contextualize it to Blue Planet II and

bring alive the mind-blowing stories of

the ocean.

IN  A  ONE -OF-A-K IND IN I T IAT IVE
WE ESTABL ISHED AN EMOT IONAL  CONNECT  WI TH  THE  MASSES  

US ING AN ICONIC INDIAN NURSERY  RHYME 

https://drive.google.com/open?id=1prWApbOQ-
RhKSpn9aSDoRIl7OxFanAIy

VIDEO:



GOT TOGETHER TO CELEBRATE BLUE PLANET I I

WITH A L IMITED,  CUSTOMIZED RANGE OF BLUE DONUTS  & DRINK!

&

55OUTLETS | 3WEEKS4CITIES |

AND IN A UNIQUE ASSOCIATION

T H E  D O N U T S  W E R E  S U C H  A  H I T ,  

T H A T  O N E  O F  T H E M  B E C A M E  A  P A R T  O F  T H E  P E R M A N E N T  M E N U





‘BLUE ’  WAS PLASTERED ACROSS ALL  M.O.D OUTLETS !



B L U E  P L A N E T  I I  V I D E O S  T O O K  O V E R  A L L  T V  S C R E E N S  

L E A D I N G  U P  T O  T H E  B I G  R E L E A S E   

~100
OUTLETS

PAN
INDIA



AND WITH EXCITEMENT SOARING HIGH, 

BLUE  PLANET  I I  
PREMIERED ON

AND THE RESULT WAS AS EXPECTED.



SLOT VIEWERSHIP FOR 

ALL DAYS @ 9PM 

INCREASED BY 

~25% 

PRIMETIME REACH 

ALL DAYS @ 9PM 

INCREASED BY 

~20% 

THE SECOND MOST 

CONTRIBUTING SHOW 

IN THE CATEGORY  

WAS THE TOP 

PERFORMING SHOW IN 

TERMS OF ROI 

In week 26-28 In week 26-28 

Vs last 4 weeks Vs last 4 weeks 

BOX OFFICE COLLECTION WORTH 1.45 CRORES



SMASHING SOCIAL 

MEDIA SUCCESS

13MN+ REACH

5MN+ ENGAGEMENT

NOTEWORTHY  PR 

COVERAGE OVER 

3Cr

MEDIA AMPLIFICATION WORTH 

9Cr
SIMPLY THROUGH STRATEGIC ALLIANCES –

DELIVERING AN ROI OF ~40x!



BLUE PLANET II
A DISRUPTIVE IDEA WHICH IMPACTED

S H O W A WA R E N E S S  

C H A N N E L  A WA R E N E S S  

V I E WE R S H I P  G R O WT H  

S L O T  G R O WT H   

E N G A G E M E N T  WI T H  C O N S U M E R S  

B R A N D  E Q U I T Y

R E VE N U E

I T  W A S  I N D E E D  T H E  G R A N D E S T  P R E M I E R E  O F  T H E  Y E A R !  



The theatrical release not only set an industry benchmark 

and became a case study, but also a format for future 

launches for premium series - only taking it a notch up, with 

a bigger release, widening the reach to more cities.


